WATER RIGHTS

By Sr. Gladys Marhefka

Scientists around the world are strongly pointing out to us that around the earth, ice and glaciers are melting indicating global greenhouse warming. Environmentalists tell us that our aquifers are dropping water levels, oceans are rising and lakes, rivers and seas are shrinking.
While all this is happening before our eyes, corporations such as, Vivendi, Suez, RWE-Thames Water, Bechtel-United Utilities, and Enron are trying to privatize water in different countries and not always including a water lifeline for every citizen, especially the poor. Also, Coca-Cola, Pepsi and Nestle Corporations have spent 93.8 million dollars to advertise their “pure,” “safe,” “clean” and “healthy” bottled water, which has become the second largest commercial beverage sold in the United States.    
Water is being seen today by many as a need but not as a right.

Corporate Accountability International in Boston, MA, formerly known as Infact, is joining with allies around the world to help ensure peoples’ access to clean water as a human right. 

Corporate Accountability International invites us to join with them to call Coke, Nestle and Pepsi to accountability for their race to turn our water into a high priced marketed commodity by bottling water, taken from our municipal tap systems.
In India, Coca-Cola’s bottling plants are draining ground water and squeezing local wells dry leaving thousands of farmers and families struggling to survive. Five Indian communities face severe water shortages as a result. In Plachimada, India, Coke’s water extraction has restricted irrigation supplies, as hundreds of wells became dried up. Local people now have to walk great distances for clean water, as their wells are empty.

Recently in London, Coke came under fire for marketing Dasani Water as “pure” when in fact it came from the tap with almost no alteration and a 3000% mark up.  While in India, government tests on Coke revealed a high concentration of pesticides and insecticides at levels 30 times the standard allowed by the European market.
It is estimated by the United Nations that by 2025, more than two thirds of the world’s people won’t have access to enough clean water. Presently, water has become a $400 billion growth industry. In their quest for profits, Coke, Pepsi, and Nestle are adding to the water shortage problem through water depletion, pollution, and price gouging. 
Now is the time to protect ourselves from corporate takeover of water, our essential human right. 
WHAT YOU CAN DO: 

Write a note to: Neville Isdell, CEO of Coca-Cola, One Coca-Cola Plaza, Atlanta, GA 30313. 
Tell him to: 1. Stop interfering in public policies that protect water. 2. Stop misleading the promotion of bottled water brands. 3. Stop prioritizing short term gains over people and the environment.

Reference:  CORPORATE ACCOUNTABILITY INTERNATIONAL at

www.stopcorporateabuse.org.
