[Date]

Peter Brabeck-Letmathe, CEO

Nestle USA, Inc.

800 North Brand Boulevard

Glendale, CA 91203

Dear Mr. Brabeck-Letmathe,

More than one billion people in the world today don’t have access to safe drinking water.  I am concerned that bottled water corporations are turning a shared, natural resource into a $100 billion market – and one of the world’s fastest growing branded beverages. 

Nestle, for example, is using misleading marketing to promote brands like Pure Life as safer and better than tap water, effectively undermining people’s confidence in their public water systems. 

I URGE YOUR CORPORATION TO:

· Reveal the sources and sites of the water used for bottling. Start by following Pepsi’s lead and print Public Water Source on Pure Life labels.

· Publicly report breaches in bottled water quality.

· Stop threatening local control of water when siting and operating bottled water

plants.

Thank you for your prompt response to this important issue.

Sincerely,

